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DAY1 DAYZ
12:30 |Doors Open 9:30 Doors Open
13:00 |Opening Remarks 10:00  |Opening Remarks
13:10 |Keynote 10:10 Keynote Panel
14:00 Premium Presentation 11:00  |Networking Break
14:30  |Networking Break 11:15  Group Discussion
14:45  Panel Discussion 12:15  |Networking Break
15:35 |Networking Break 12:30 10mins Presentation 4
15:45 30mins Presentation 1 12:40 10mins Presentation 5
16:15 10mins Presentation 1 12:50 10mins Presentation 6
16:25 |10mins Presentation 2 13:00  |Lunch
16:35 | 10mins Presentation 3 13:20  |Lunch Presentationl
16:45 |Networking Break 14:15 30mins Presentation 3
16:55 30mins Presentation 2 14:45  |Networking Break
17:25 |Case Study 15:00 Panel Discussion 2
18:15 |Closing Remarks 15:50 Networking Break
1800 |Networking Break (Brands Only & 16:00  |Premium Presentation

Partners Only)

19:00 Networking Dinner &Party L iz b Sizsdlion
21:00 |Close 17:10 Close
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