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Event Summary

[DATE] 2015458118 (B) & 128 (k) 28/
[LOCATION] Bi#&/R—JL

[HOW TO REGISTER]WEBHR UIAF ( [AXF 47Uy~ RS
LY)
[FEE]

« Full Conference Pass: 3J33FH

- Student Pass :7FF iMEDIA

e Party: 6,000
ary M SUMMIT JAPAN

About iMedia Media Summit : SUMMARY
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TENTATIVE SUMMIT SCHEDULE
TME  SCHEDULE |

TIME SCHEDULE

13:00 Registration 9:15 Registration
PM Opening Remarks AM Opening Remarks
PM Opening Panel Discussions AM Opening Presentation

PM Meishi Networking time
PM Test & Lessons

AM Presentation

AM Spotlight Presentation

£ bpatiighe Presentation AM 10mins Elevator Presentation 1.2.3.4

PM Case Study 1

PM Workshop 2
PM Workshop 1
PM Networking Lunch
. PM Special Keynote
PM Presentation
PM Closing Remarks
19:10 Party

20:40 Closing

PM Spotlight Presentation
PM Case Study 2
PM Meishi Networking Break

*Schedule subject to change. Please check our website . . .
for most updated schedule. PM Closing Panel Discussions
R , . . . PM Closing Remarks
MEERTIDCT, SBEEIDCENHDFT, ZTHELC

W\ BIIDRATZ1—ILABE. DxTPA haZELLREE 18:10 Party
v 19:40 Party

About iMedia Media Summit : WHAT’S HAPPENING AT THE SUMMIT
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HOW TO A. Sponsor
GETINvoLVED M T T B T
Stage Sponsor 30 mins \2,800,000
* #2 30 mins Presentation 30 mins 3 \1,500,000 4
l M E D I A #3  Exhibition Sponsor 30 mins 2 \200,000 5
SUM.\'IIT _]:\P:\N #4 Lanyard - 2 \500,000 1
#5 Party Sponsor SOLD - 3 \500,000 1

B. Pass Options

Full-Conference Pass \33,000
#2  Student Pass \7,000 100
#3  Party Pass \6,000 150
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April 12-14

January 29 April 23 February 22-2.5 Commerds May 3-6
Data Fuelled Marketing  Brand Summit Brand Summit ot o8 Agency Summit
Summit UKITBA Amelia Island _ _ Racho Palos Verdes
Minneapolis,
UK/TBA FL, USA CA, USA
MI, USA
June 2015 September 13-16 October 2015
September 2015 Entertainment Brand Breakthrough
Brand Summit Summit Summit
Summit Southern California CoronSis TBC
TBA India USA CA, USA USA

January 26-28 August 24-26

. . April 20-22
Online Retail i Agency
Summit SurcEe Summit
Kota Kinabalu Conrad Bali Conrad Bali

Shangri-La

May 4-6 September 7-9
Online Retail Brand

Summit Summit

Int’l Sanctuary Cove
Gold Coast
Australia

Int’l Sanctuary Cove
Gold Coast

Australia
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December 6-9
Agency
Summit

Scottsdale
AZ, USA

36
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japan
dmg::events japan
iMedia SummitEEEHER
Keyakizaka Terrace,
6-15-1 Roppongi, Minato-ku,
Tokyo, 106-0032

Tel 03-5414-5430
Fax 03-5414-5431
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